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THREE COMPANIES PRESENT INNOVATIVE
SOLUTIONS TO REDUCE OUTRAGEQUS CREDIT
CARD FEES AND TRY TO LOOSEN THE GRIP OF
VISA, MASTERCARD AND THEIR BANK PARTNERS
ON THE PAYMENT INDUSTRY. BY JEFF LENARD

ASK A PUBLIC RELATIONS REP at any credit card company
about sky-high interchange rates and you will invariably hear
that credit cards were one of the greatest innovations of the
20th century. And that’s correct — when Diners Club issued
its first credit card in 1950 it transformed the retail landscape.
That was more than 50 years ago and the credit card busi-
ness model has experienced little meaningful change in the

interim, besides, of course, a staggering increase in fees.
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